
 
 
 

 

Georgia Farm Bureau Employee Social Media Policy  

All profiles and pages created on behalf of and representing Georgia Farm Bureau 

and/or its subsidiaries, that utilize the logos or likeness, must be managed through 

the Home Office.  To maintain a consistent and professional brand presence, all 

company guidelines, including the branding guidelines, must be followed when 

creating or sharing social media content that uses the company’s name, logo, likeness, 

or represents the company in any way. 

Only graphics, templates, and visual assets created or approved by the company’s 

designated design team should be used. Employees should not create or modify 

logos, branding elements, or marketing graphics independently. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


